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| THE RUMBLES UNDERNEATH 
 

The decline in consumer spending is the culprit in the economic downturn, not just in Indonesia, but 
globally, and we all knew this would happen. We also knew that “downsizing & job losses” will soon 
follow suit. We knew that we are heading into an uncertain future, not wanting to sound too 
pessimistic, but a bleak one. According to the survey conducted by SAIAC team (for Indonesia) back in 
May of 2020, 63% of the respondent were optimistic that as businesses open up, economic recovery 
will speed up, 33% were rather pessimistic with the underlying rationale that the damage was too big 
and recovery is a far sighted goal, the rest were unsure of the future. 
 
Two key factors will prevent a quick economic recovery: 
 

1. The continuum increase of downsizing will keep a lid on consumer spending. Incomes are 
being held up and this will have a multiplier impact on the economy. A similar scenario will be 
experienced in government spending, business investments, or exports. 
 

2. Consumers will need to be able to trust that 
going out to spend money will not come at the 
risk of catching the disease (Covid19). The 
absence of treatments or a vaccine, which will 
continue for some time, could dissuade many 
consumers from returning to restaurants, 
entertainment venues or even stores. 

 
The issue of trust is also key to understanding the uncertainty in the consumer forecast. If consumers 
have reason to distrust businesses and governments, consumer spending will remain weak, and the 
recovery will be delayed, not to mention the looming threat of a second outbreak. In the long term, 
the pandemic is expected to exacerbate the existing problems, especially after layoffs, deteriorating 
health conditions might compromise people from the lists of “workability”.  
 

| THE RELOCATIONS SAGA 
 
Most business investment was interrupted, like everything else, by the closing of the economy to slow 
the pandemic’s spread. But businesses are unlikely to resume spending at the same level when state 
and local officials declare the economy reopened. While some sectors, such as transportation, now 
have a great deal of excess capacity, expanding capacity anywhere may be a hard sell. Lower consumer 
spending because of unemployment will reduce the need for additional capacity for producing many 
goods and services. And key in the short run, businesses face more than the usual amount of 
uncertainty—and uncertainty plays an important role in business investment. 
  
Businesses face uncertainty in several dimensions. There is uncertainty about the disease itself, raising 
difficult-to-answer questions for any business—questions about operations, customers, and costs. 
There are questions about the financial system, and the ability to fund new investments.  
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And there are questions about the recovery—how quickly the unemployed will be able to find new 
jobs once the crisis is passed, and whether the government response will help the recovery. 
 
Under these circumstances, business investment is likely to remain muted for some time. The forecast 
assumes that business spending will remain relatively soft until the overall economy begins to steadily 
recover in mid-2021. 
 
At that point, there may be reasons for businesses to begin increasing investment. Some of those 
reasons, unfortunately, may help to reduce productivity.  

 First, businesses will be required to make investments to prevent disease that do not improve 
productivity or add to profits.  

 Second, government policy may encourage reshoring in “strategic” industries, especially 
medically related industries such as instruments and pharmaceuticals, arguing that it is worth 
some inefficiency to obtain better national control over these areas in a future crisis.  

 Third, businesses are likely to consider investing in ways to make their supply chains more 
robust, including reshoring, diversifying suppliers, and/or increasing inventories of critical 
products.  
 

All of these will reduce efficiency and add to costs in normal operation but prevent extreme events 
from shutting down production.  
 

| Indonesia Relocation Case 
 
The coronavirus outbreak has strained Indonesia’s foreign direct investment, projects have been 
delayed because of social restrictions to contain the spread of the virus. Indonesia has booked a 9.2 
percent year-on-year (yoy) decline in foreign direct investment (FDI) to Rp 98 trillion ($6.8 billion) in 
the first quarter of 2020. 
 
The pandemic has also disrupted global supply chains and has made some companies question their 
heavy reliance on China, while the country’s trade war with the US burdened the industries with 
additional tariffs. 
 
To take advantage of the situation, the government has established a special task force to attract 
businesses leaving China and facilitate their relocation to Indonesia. President Jokowi stated that 17 
more companies were looking to open facilities in Indonesia. BKPM data show that the potential 
relocation and facilities expansion of the 17 companies will bring in total investment of $37 billion and 
provide employment for 112,000 people.  
 
According to government data, the Panasonic relocated its facilities to Indonesia to turn Southeast 
Asia’s biggest economy into its export base for home appliances. Meanwhile, LG Electronics moved its 
facilities from South Korea as it planned to turn Indonesia into its regional hub to expand its market in 
Asia and Australia. 
 
Other companies that have reportedly confirmed their relocation include Taiwan-based audio 
equipment maker Meiloon, Japanese rubber products manufacturer Sagami, US-based light product 
maker Alpan, Taiwan-based tire-maker Kenda and Japanese automotive component manufacturer 
Denso. Alpan reportedly plans to relocate their facilities from Xiamen, China, to Kendal, Central Java, 
due to the 25 percent import tariff slapped on products from China. 
 
 
 

mailto:SHANTI@VENTUREADVISORY.ASIA/
mailto:info@aiaconsultancy.com


S. ASEAN INTERNATIONAL ADVOCACY & CONSULTANCY - | INDONESIA | SINGAPORE | LAOS | INDIA 

E-MAIL: SHANTI@VENTUREADVISORY.ASIA/ INFO@AIACONSULTANCY.COM 

| THE FUTURE OF SMEs in EMBRACING THE DIGITAL TECHNOLOGY 
 (Contributed by Kareena Shamdasani, Political Science, The University of British Columbia, Vancouver) 

 

The uptake of digital solutions will be the new business model in the post-pandemic period. As the 
world struggles to carry on with their daily and work lives as governments continue to implicate social 
distancing measures and travel restrictions, digital solutions allow for a semi, or in cases, a full 
continuance in routine. This sudden change truncates the usual physical interaction putting firm 
owners, employees, third-party contractors on their toes. However, may it be online education, 
meetings to online shopping, the digital world is appreciably supporting this process of 
telecommunication in the business world. 
 
Digital capabilities are a prerequisite to the transformation of our nations and our economies. Being 
the hearts of many economies, SME’s, need to realize the need for a robust IT infrastructure for the 
foreseeable future. While those that can afford to pay for the transition are roping in IT service 
providers, many await further financial stability before taking the plunge. The speed of digital 
transformation is determined in terms of consumers’ demands. Many SMEs are now covering digital 
transformation journeys that usually require years, in a couple of weeks.  
 
This rearrangement of business models, processes and technology should include ensuring a new 
value for both employees and customers, whereby it is flexible, instantly changeable and, most 
importantly, have real-time responses to consumers’ habits. In addition, digital technologies will allow 
SMEs to improve market intelligence and access global markets and knowledge networks at a 
relatively low cost. Lastly, seen especially active during this pandemic, by tapping optimally into the 
potential of social media, businesses can even generate sales through interactions with peers and 
customers via online channels of communication. This is an extremely cost-effective method and 
fosters a creative voice that can target all varieties of communities. 
 

 Risk Mitigation Strategies 
 
SMEs should focus on building resilience to crises like the COVID-19 pandemic to move forward. 
Instead, if planning towards avoiding such a risk in the future, companies should learn to adapt. 
Instead of perceiving this pandemic as a step back, SMEs should use this as an opportunity for the new 
tides of transformation to emerge. Time is of the essence, and business leaders require to be sharp-
witted in decision making. So, where to begin? The risk mitigation approach to be taken should 
consider the safeguard of all employees, clients, and other stakeholders. 
 
Companies had no time for detection and prevention of any sort, and with the pandemic being an 
unpredictable journey, steps should be taken to reduce adverse effects in the long run. 
 

1. Identifying Current and Emerging Risks: Consider and assess current and potential risks. 
Firstly, identify the health risk and the measures that can be taken to maximize people’s 
safety. What could negatively impact employee engagement and motivation? 
 

2. Secondly, in the financial aspect, identify the liquidity risks. 
 

3. Thirdly, define the supply chain and production risks. 
 

4. Lastly, recognize the change in customer interaction. What are the disruptions in demand, 
and what changes are to be made?  
 

(a) Skilling Up the Workforce: Employees had to change the way they work almost 
overnight. Despite the pressure and fears, this could be a blueprint for a long-
term redevelopment. Companies should commit to reskilling and possibly 
increase their learning budgets. To meet this challenge, companies should craft a  
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talent strategy that enhances their adaptability and resilience. This includes 
cognitive capabilities, social aptitudes, and digital skills. 
 

(b) Realigning Goals: Priorities will change as customers’ financial capabilities vary. 
This is a pivotal time to embellish the clientele network. Do not be opportunistic 
but be altruistic. The key is to begin thinking about where demand for work will 
exist and how best to prepare for those spaces. 
 

By designing the right environment for youthful entrepreneurs and start-ups to scale innovative 
solutions that are arising from the crisis, countries will have an opportunity to stimulate job creation. 
It is understood that funds will focus on strengthening health-care systems and aiding their societies’ 
most vulnerable members, however, some should be designated for job creation and economic 
recovery. One of the best ways to do this is to provide micro-funding to new businesses, thereby 
enabling SMEs to invest and grow. Governments could assist in numerous ways, including providing 
collateral, creating, and supporting specific loans to SME’s. 
 

| FOREIGN TRADE 

Over the past few years, analysts have begun to face the possibility of deglobalization. The previous 
decades saw global exports grow from 13% of global GDP (in 1970) to 34% of GDP (in 2012). But 
globalization then began to stall, the share of exports in global GDP started to fall, and opponents of 
freer trade have taken power in key countries (most notably the United States and the United 
Kingdom), suggesting that the policies that fostered globalization may change in the future. 

COVID-19 may have accelerated this trend. 
Although the pandemic is a global phenomenon, 
leaders have made major decisions about how to 
fight it on a country-by-country basis. Some 
analysts foresee the pandemic accelerating 
deglobalization as national governments begin 
to compete for scarce medical supplies and even 
knowledge. And in the midst of the pandemic, 
the US-China trade war shows no sign of abating. 
That is not a good sign for the future of 
international cooperation and continued open 
borders. 

It is impossible, of course, to simply and quickly 
rebuild supply chains to reduce foreign 

dependence. American companies will 
continue to source from China in the 
coming years. But companies will likely 
begin to reduce their dependence on 
foreign suppliers or attempt to have a 
portfolio of suppliers rather than a single 
source, even if the single source is the 
cheapest. Reengineering the supply chain 
will inevitably mean a rise in overall costs. 
Just as the “China price” held inflation in 
check for years, an attempt to avoid being 
dependent on China might just create i 
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inflation pressures in the later years of our forecast horizon. And if markets will not accept inflation, 
companies will have to accept lower profits to diversify supply chains.  

Globalization has offered a comparatively painless way to improve most people’s standard of living, 
while deglobalization will involve painful costs and limit real income growth during the recovery. 

| SLIPPERY FUTURE – OIL MARKET HIGHLIGHTS 
 
While the oil market remains fragile, the recent modest recovery in prices suggests that the first half 
of 2020 is ending on a more optimistic note. New data show that demand destruction in the early part 
of the year was slightly less than expected, although still unprecedented. On the supply side, record 
output cuts from OPEC+ and steep declines from other non-OPEC producers saw global oil production 
fall by a massive 12 mb/d in May. In addition to a 9.4 mb/d decline in OPEC+ supply last month, output 
from non-OPEC countries outside the deal has fallen by 4.5 mb/d since the start of the year. To further 
speed up the market rebalancing, OPEC+ decided on 6 June to extend their historic output cut of close 
to 10 mb/d through July. 
 
For demand, increased mobility indicators in the March-May period provided support: in particular, 
China’s strong exit from lockdown measures has seen demand in April almost back to year-ago levels. 
We have also seen a strong rebound in India in May, although demand is still well below year-ago 
levels. In the second half of the year the easing of lockdown measures in many countries should 
provide a boost. Even so, demand in 2020 is expected to be 8.1 mb/d lower than in 2019, with the 
biggest declines seen in the first half of the year. Our first forecast for 2021 as a whole shows demand 
growing by 5.7 mb/d, which, at 97.4 mb/d, will be 2.4 mb/d below the 2019 level. 
 
This 2.4 mb/d gap between 2021 and 2019 is largely explained by the dire situation of the aviation 
sector. Data from the International Air Transport Association show that passenger traffic in 2020 will 
be nearly 55% lower than in 2019. The industry will continue to be a drag on oil demand through 2021, 
with our first estimate showing that, having fallen by 3 mb/d in 2020, jet/kerosene demand will 
rebound by only 1 mb/d in 2021, leaving it below the pre-crisis level. 
 
Global oil supply is set to tumble by a massive 7.2 mb/d on average in 2020, and stage only a 1.8 mb/d 
increase in 2021 assuming 100% compliance with OPEC+ cuts. The recent improvement in oil prices 
that saw WTI trading for a few days close to $40/bbl is not enough to allow a significant increase in US 
output, which in June is estimated to have fallen to 10.5 mb/d, down by 2.4 mb/d from a record high 
seen in November. In the meantime, high crude and product stocks will limit the scope for producers 
in many countries to sell more to refiners. In the case of the US, data from the Energy Information 
Administration show that commercial stocks of crude oil and products have increased by about 1 mb/d 
since the start of the year and are at an all-time record high. 
 
In sporting terms, the 2020 oil market is now close to the half time mark. So far, initiatives in the form 
of the OPEC+ agreement and the meeting of G20 energy ministers have made a major contribution to 
restoring stability to the market. If recent trends in production are maintained and demand does 
recover, the market will be on a more stable footing by the end of the second half. However, we should 
not underestimate the enormous uncertainties. 
 

 Oil demand in 2020 is expected to fall by 8.1 mb/d, the largest in history, before recovering 
by 5.7 mb/d in 2021. Reduced jet and kerosene deliveries will impact total oil demand until at 
least 2022. In this Report the forecast for 2020 oil demand has been raised by nearly 500 kb/d  
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to 91.7 mb/d, due to stronger than expected deliveries during the Covid-19 lockdown. In 
China, oil demand recovered fast in March-April and India’s demand rose sharply in May. 
 

 Global oil supply plunged by 11.8 mb/d in May, driven by a record OPEC+ cut and economic 
shut-ins in the US, Canada and elsewhere. After tumbling by 7.2 mb/d in 2020, global oil 
output is set for a modest 1.7 mb/d recovery in 2021, assuming OPEC+ cuts ease, Norway, 
Brazil and Guyana deliver solid gains and Libya manages to sustain a rebound. US supply is 
poised to fall by 0.9 mb/d in 2020 and a further 0.3 mb/d next year unless higher prices unlock 
fresh investments in the shale patch. 

 

 Global refining intake in April fell 6.6 mb/d month-on-month to just 68.8 mb/d, down 12.3 
mb/d year-on-year and in May it was down by a further 1 mb/d. Large implied product stock 
builds set the stage for a subdued margin environment for the near future. After a 5.4 mb/d 
decline this year, refining activity is set to gain 5.3 mb/d in 2021, nearly recovering to 2019 
levels, but below the 2018 historical peak. 

 

 OECD data for April show that industry stocks rose by 148.7 mb (4.9 mb/d) to 3 137 mb and 
were 208.3 mb above the five-year average. In the US, preliminary data show that commercial 
stocks in early June were at record highs, having built by about 1 mb/d in 2020. In 1Q20, 
government held stocks increased by nearly 2 mb, mainly product stocks in Europe. In May, 
floating storage of crude oil fell by 6.4 mb from its all-time high (172.2 mb in April) to 165.8 
mb. 

 

 Crude prices rose in May to the highest in three months as demand began to recover and 
global supply fell sharply. Rising prices squeezed product cracks, in particular diesel and 
jet/kerosene due to concerns about the global economy and the weak outlook for the aviation 
industry. Freight rates plummeted as OPEC+ cuts took effect. In early June, both WTI and Brent 
traded close to $40/bbl for several days before easing back slightly (SOURCE: IEA.ORG). 

 
| REGIONAL NEWS – SOUHTEAST ASIA 
 

Southeast Asia saw its foreign direct investment (FDI) rise by 5% to a record level of US$156 billion in 
2019, according to a report by the United Nations Conference on Trade and Development (UNCTAD). 
Growth was mainly driven by strong investment in Singapore (US$92 billion), Indonesia (US$23 billion) 
and Vietnam (US$16 billion), which received more than 80% inflows into the region. Investments into 
the region came from other Asian economies, the US and ASEAN countries with manufacturing and 
services making up most of the inflows to Southeast Asia. Cambodia recorded its highest ever FDI, at 
US$3.7 billion, while FDI inflow to Malaysia was flat at US$8 billion. Investment in Myanmar, Laos, the 
Philippines, and Thailand fell. Due to the impact of COVID-19, UNCTAD forecasts a decline of up to 
30%-40% for FDI in Asia and a drop of 40% for global FDI. 
 

1. ASEAN Opens Commodity Purchasing Centre in Chongqing - An ASEAN commodity purchasing 
centre opened in southwest China’s Chongqing Municipality on 28 June. Operated by the 
ASEAN international logistics park of Chongqing, and with a total investment of US$1.41 
million, the 14,000-square-meter purchasing centre aims to become a new platform for the 
exchange of goods between the western Chinese inland regions and the ASEAN member 
countries. Customers can buy various products ranging from silver products to seafood at the 
centre located at the Chongqing Highway Logistics Base. According to an official at the logistics 
base, the purchasing centre will work with the traditional commercial and e-commerce  
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enterprises at the base to further promote the integration of transportation, logistics, 
commerce, and industry. 
 

2. FARMING DIPLOMACY - The China International Import Expo (CIIE), scheduled to be held from 
5-10 November 2020 can act as a platform for Cambodian farmers to showcase their products, 
according to the Cambodian Rural Development Agency. The third CIIE opened registration on 
24 June. Professional visitors, including buyers, industry insiders and experts from enterprises, 
social organisations, public institutions, and government organs, can register on its official 
website. On 16 June, China and Cambodia initiated a “fast track” for the transfer of people 
and a “green corridor” for the flow of goods between the two countries amid the COVID-19 
pandemic. 
 

3. FARMING DIPLOMACY - China, through the General Administration of Customs of China 
(GACC), has sent questions related to food safety and import procedures to Myanmar’s 
Ministry of Agriculture, Livestock and Irrigation, in order to import Myanmar’s soybeans 
through a legitimate channel. China imports around 90 million tonnes of soybeans annually 
but following the trade war with the US, China has reduced importation of soybean from the 
US and turned to Asian markets. Myanmar farmers from the northern Shan State have started 
to cultivate soybeans of American origin on a trial basis. If the legal channel materialises, the 
growers in Shan State will see an increase in income. The related ministries in Myanmar are 
endeavouring to export soybeans to a larger market like China, coordinating closely with 
GACC, according to a statement released online by the Commerce Ministry. 
 

4. VIETNAM welcomes FDI out of China - Vietnam’s southern province of Dong Nai plans to build 
industrial parks and expand existing ones to be ready for the shift in foreign direct investment 
flows from China to Vietnam because of the COVID-19 pandemic, which has hit that country 
hard. According to Vietnam’s Statistics Office, in the first five months of 2020, Dong Nai 
attracted a total of US$612 million in FDI.   
 

5. MYANMAR finalises Investments Review - Myanmar’s Ministry of Investment and Foreign 
Economic Relations (MIFER) finalised its second Investment Policy Review (IPR) with help of 
the Organization for Economic Cooperation and Development (OECD) on 23 June. The report 
will help identify further policy reforms needed to make the country a more attractive 
investment destination. The report is expected to be published in the next three months. 
While the first IPR, conducted in 2014, focused on investment promotion and facilitation, 
financial sector reform, infrastructure development and responsible business conduct, the 
second IPR will focus on areas such as connectivity, green growth-focused investment 
frameworks, secure and well-defined land rights, and enhancing the role of economic zones. 
Myanmar is reportedly on track to meet its FDI target of US$5.8 billion for the 2019/2020 fiscal 
year. 
 

6. MALAYSIA’s economy is expected to contract by 3.1% - Malaysia is bracing for a slowdown 
caused by COVID-19 but is projected to grow 6.9% in 2021 as the outbreak eases, according 
to a World Bank Report released on 25 June. In the first quarter of 2020 (Q1 2020), the 
country’s exports of goods and services declined for a third consecutive quarter by 7.1%, its 
largest decline since the global financial crisis in 2009. Investment, on the other hand, 
contracted for the fifth consecutive quarter by 4.6% in Q1 2020 compared to a contraction of 
0.7% in Q4 2019. Meanwhile, private consumption moderated to 6.7% in Q1 2020, down from 
8.1% in the previous quarter, mainly due to the impact of COVID-19 and the Movement  
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Control Order on retail, travel, leisure and recreational spending and consumption of durable 
goods. 
 

7. THAILAND deep in debt - Thailand’s Finance Ministry plans to ramp up its debt sales to raise a 
major portion of the US$32 billion it is borrowing for its financial stimulus programme. There 
seems to be growing concern over the increasing indebtedness of the Thai government, with 
steepening yield curves and slackening demand seen at the latest sale of five- and 15-year 
bonds last week. One analyst argued the Thai government should focus on increasing the 
supply of short-to-medium maturity sovereign bonds and retail savings bonds to mitigate the 
risks of higher long-tenor bond yields. The bond market may also benefit from the return of 
foreign investors, with overseas funds buying a net total of US$1.1 billion in Thai bonds in June 
2020. 
 

8. PHILIPPINE cuts 50% basis points - Philippines central bank, Bangko Sentral ng Pilipinas, cut its 
benchmark interest rate by 50 basis points, as the country braces for its deepest economic 
slump in more than three decades. On 25 June, the central bank lowered its key rate to 2.25% 
from 2.75%. As of now, the central bank has cut interest rates by 175 basis points in 2020, as 
well as cut reserve ratios for banks and pumping liquidity into the financial system. The 
governor of the central bank, Benjamin Diokno, had previously signalled his preference for 
keeping real interest rates positive, meaning there may be little scope for further easing. 
 

9. PHILIPPINE 2021 budget to focus on unemployment - The Philippines’ Department of Budget 
and Management (DBM) said it is preparing a 2021 national budget of US$86 billion (P4.3 
trillion), which will focus on measures to address unemployment resulting from the COVID-19 
pandemic. According to Budget Secretary Wendel E. Avisado, the spending plan for 2021 will 
be aligned with the government’s priorities by setting a high priority on dealing with the 
consequences of the outbreak, which wiped out livelihoods and jobs. He said in a briefing that 
the budget will focus on labour-intensive projects and activities to provide income to the most 
vulnerable and most affected in both the private and public sectors. A report by the 
Department of Labor and Employment (DOLE), revealed that 90,215 workers from 3,189 
establishments have been displaced nationwide since January 2020. 
 

10. CAMBODIA minimum wage dispute - A group representing garment factories in Cambodia 
have urged the government to temporarily suspend the minimum wage of US$190 as the 
sector struggles with the COVID-19 pandemic. Cambodia’s apparel and footwear sector 
remains vital to the economy, generating US$10 billion in annual exports and employing 
800,000 people. Since COVID-19, more than 250 factories employing some 130,000 workers 
have suspended operations. The Ministry of Labour, however, stated it was not aware of any 
proposal while Cambodian Alliance of Trade Unions president Yang Sophorn, argued that the 
proposal was an “excuse” to avoid engaging in serious wage negotiations. 
 

11. RCEP gaining importance despite Covid19 - ASEAN member countries and other stakeholders 
reiterated their commitment to sign the Regional Comprehensive Economic Partnership 
(RCEP) trade deal in 2020, despite the challenges from the COVID-19 pandemic. At the 10th 
Regional Inter-sessional Comprehensive Economic Partnership (RCEP) Ministerial Meeting 
held virtually on 23 June, ASEAN, Australia, China, Japan, South Korea and New Zealand said 
the deal's importance has grown amid the pandemic. They also noted that "the RCEP remains 
open for India," which had backed out of talks in November 2019, citing unresolved 
"significant issues." Once it comes into effect, the RCEP is estimated to be the biggest trade  

mailto:SHANTI@VENTUREADVISORY.ASIA/
mailto:info@aiaconsultancy.com


S. ASEAN INTERNATIONAL ADVOCACY & CONSULTANCY - | INDONESIA | SINGAPORE | LAOS | INDIA 

E-MAIL: SHANTI@VENTUREADVISORY.ASIA/ INFO@AIACONSULTANCY.COM 

 

pact in the world, as it will involve countries that collectively make up one-third of global gross 
domestic product. 
 

| SPECIAL REPORT ON 36TH ASEAN SUMMIT & COVID19 ACTION PLAN 
 
AREAS OF COOPERATION UNDER THE ACTION PLAN  
 

1. ASEAN Member States are to ensure the smooth flow of essential goods and facilitate 
information exchange on the best practices of member states in handling COVID-19. Under 
the areas of cooperation, ASEAN Member States are to:  

 
o 1.1 Refrain from imposing unnecessary non-tariff measures during the COVID-19 

pandemic. This would include the consideration to not apply against any ASEAN 
Member State export prohibition or restrictions within the meaning of Article XI of 
the GATT 1994 to essential goods, including food, medicines, and medical and other 
essential supplies, for the purpose of combating the COVID-19 pandemic, except as 
provided under Article XI:2 (a) GATT and other WTO provisions. 
 

o 1.2 Promptly inform all member states of any trade-related measure, through the 
ASEAN Secretariat, including the application of export prohibition or restriction, 
and/or the removal of export prohibition or restriction on essential goods, including 
food, medicines, and medical and other essential supplies if necessary. Also, ASEAN 
member states are to promptly publish and update such trade-related measures for 
transparency. 
  

o 1.3 Enhance cooperation 
amongst ASEAN Member 
States to ensure security of 
essential goods, including 
medical, food and other 
essential supplies in ASEAN by 
– on a best endeavour basis – 
informing all other ASEAN 
Member States as soon as 
practicable in the event of 
surplus production. 
  

o 1.4 Promote the sharing of information and best practices in handling the pandemic, 
through business consultation support, and public-private sector collaboration 
efforts. 
  

o 1.5 Facilitate the smooth flow and transit of essential goods, including food, 
medicines, and medical and other essential supplies bound for the other member 
states through their respective land entry points, sea and air ports, including transit 
and transhipment points while ensuring compliance with the regulations of each 
ASEAN Member State on safety standards and quality for those essential goods. 
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o 1.6 Encourage dialogue between local government authorities of provinces of ASEAN 
Member States sharing borders to discuss solutions for customs clearance of essential 
goods, including food, medicines, and medical and other essential supplies while 

ensuring compliance of 
preventive measures against 

COVID-19 with 
national regulations. 
  
o 1.7 Expedite release 
of all essential goods, 
including food, 
medicines, and 
medical and other 
essential supplies at all 

land entry points, sea and air ports, including adopting or maintaining, where 
practicable, the procedures on facilitating customs clearance and procedures allowing 
for the early and digital submission of import documentation and other required 
information, allowing for the use of electronic means, to the extent allowed by laws 
and regulations of each ASEAN Member State, for purposes of commencing 
processing prior to the arrival of the products. 
  

o 1.8 Endeavour to abide by the:  
▪ i. World Health Organization's (WHO) International Health Regulations (IHR) 

2005 to allow free passage to cargo ships – i.e. the permission to enter a port, 
discharge or load cargo or stores; and 

▪ ii. International Maritime Organization's (IMO) Statement on 19 March 2020 
to ensure that commerce by sea is not unnecessarily disrupted, by taking a 
practical and pragmatic approach to maintain the ability for shipping services 
and seafarers to deliver vital goods, including medical supplies and foodstuffs. 
  

o 1.9 Support the International Civil Aviation Organization's (ICAO) COVID-19 
Declaration adopted on 9 March 2020, and endeavour to facilitate entry, transit and 
departure of air cargo containing the products classified as essential goods, including 
food, medicines, and medical and other essential supplies. 
 

o 1.10 Intensify consultations with a view to addressing the implementation of the 
Hanoi Plan of Action for better understanding of the measures adopted on essential 
goods, including food, medicines, and medical and other essential supplies for the 
purpose of combating COVID-19. 

o 1.11 Facilitate and promote cooperation for the production of and access to 
medicines and vaccines used for COVID-19 medical treatment, using appropriate 
TRIPS flexibilities, to protect public health from negative impacts of the pandemic; be 
willing and ready to share with other AMS the supply sources of raw materials for 
production of the medicines and vaccines used for COVID-19 treatment, when 
possible. 
  

o 1.12 Strengthen collaboration/communication among ASEAN Member States to 
easily address issues on cross-border movements of essential goods, including 
medical, food and other essential supplies. 
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o 1.13 Foster cooperation among ASEAN Member States to ensure regional financial 

safety nets and financial stability as well as to mitigate the impacts of the pandemic 
on regional economy and finance. 
 

STRENGTHENING SUPPLY CHAIN CONNECTIVITY  

To strengthen supply chain connectivity in the long-term, ASEAN Member States are to: 
 

o 2.1 Collaborate with external and development partners to strengthen regional and 
global supply chain resilience and sustainability including the promotion of local 
currency settlement to enhance trade and direct investment flows in the region, and 
to be less vulnerable to internal and external shocks similar to the COVID-19 
pandemic. 
  

o 2.2 Leverage on technologies to put in place a robust mechanism for regional 
information sharing and coordination in responding to economic challenges such as 
the COVID-19 pandemic. 
 

o 2.3 Encourage the sharing of information and best practices on new technologies, 
systems or mechanisms adopted to facilitate trade such as online platforms, 
streamlining of processes, implementation of programmes or policies in support to 
traders, importers and suppliers to ensure the smooth flow of essential and critical 
goods and services. 

 
o 2.4 Build on existing trade facilitating platforms in ASEAN to promote and support 

supply chain connectivity and ensure the unimpeded flow of goods and services in 
supply chains, as well as to increase regional resilience through various efforts, 
including promoting regional food security and energy security and facilitating the 
environment for the possibility of the shifting of production business models. 
  

o 2.5 Take proactive action in enabling an effective trade facilitation to ensure the flows 
of goods amongst ASEAN Member States and intensify efforts to address barriers to 
the smooth flow of essential and critical goods, including food, medicines, and 
medical and other essential supplies, and services. 
 

o 2.6 Strengthen engagement with stakeholders such as the private sector by having 
them as significant partners in strengthening regional supply chains, to instil 
investment confidence, promote business opportunities, and strengthen supply chain 
connectivity. 
  

o 2.7 Promote the use of science, technology and innovation, digital economy, and 
provide mechanisms to facilitate customs clearance and processing to allow 
businesses, especially the micro, small and medium enterprises (MSMEs) to continue 
operations amidst the economic challenges such as the COVID-19 pandemic while 
ensuring responsible business practices, with observance of the relevant rules and 
regulations of each ASEAN Member State including those on digital related platforms, 
and empowering their business to access the regional and global market and staying 
competitive in the era of digital economy in the long run. 
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o 2.8 Strengthen regional and global supply chain to fully combat COVID-19 and its 
economic impacts without prejudice to ASEAN Member States' rights and obligations 
under the WTO. 
  

o 2.9 Identify and implement appropriate measures/initiatives to boost confidence in 
Southeast Asia as a trade and investment hub, and tourism destination in the region, 
in close collaboration with relevant industry stakeholders. 
 

o 2.10 Continue the implementation of the ASEAN Work Program on Electronic-
Commerce in support to businesses that will use technologies and digital economy to 
continue operation. 

  

 

--00-- 
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DISCLAIMER: The “Monthly Business Report” presented herewith are gathered from the various regional meetings attended, high level one-on-one dialogues, group 
discussions and workshops. This report is also a result of desk research. S. ASEAN International Advocacy & Consultancy (SAIAC) do not make any guarantee, or 
representation, express or implied, as to the adequacy, accuracy, completeness, reliability, or fairness of any such information and opinion contained in this report. Should 
any information be doubtful, readers are advised to make their own independent evaluation of such information. 
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